
COVID-19 Georgia Commute Options
Marketing and Communications Activities



Digital Assets

Static Banner In-Market Example



Social Media Ads



Results: Facebook Boosted Post – Quick Start Telework Guide

Click to View Ad on Platform

CAMPAIGN FLIGHT: 
March 19-27, 2020

DELIVERY STATUS: 
Complete

Reach 90,944

Impressions 260,203

Frequency 2.86 Per Person

Result Type Link Clicks

Results 1,110 Link Clicks

CTR 0.43% Per Impression

Clicks (All) 8,252 Total Clicks

https://www.facebook.com/ads/experience/confirmation/?experience_id=207631390541812


Website Landing Pages
Telework/Flexwork Consulting Landing PageWebinar Landing Page

Quickstart Guide Landing PageCOVID-19 Commuter Resources
Consulting Landing Page



Transit Appreciation Posts



Biketober Media Coverage

PLACEMENTS
14

Highlights

IMPRESSIONS

4,396,769+

• September was a busy month for GCO as it kicked off 
the pre-registration period for Biketober.

• Our earned media efforts produced coverage on such 
media outlets as WXIA-TV, WSB-TV, Atlanta Journal 
Constitution, FGTV, Atlanta Voice, Newnan Times Herald, 
Atlanta.net, Georgia Chron, Saporta Report, Be Active 
Decatur, etc. 

• Joel Wascher/GCO Marketing was interviewed by WXIA-
TV as well as MIXX106 to discuss Biketober.



Biketober!



Biketober!
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