
“Do you love traffic?”
Regional Transit Marketing Campaign











Overview

• Timeline: March 10 – May 5 (8 weeks)

• Message: stress reduction and “me time” on transit, 
satirical approach 

• Primary target audience: Millennials (ages 20-34) 

• Creative materials: online video, web banner ads, posters

• Placement: Online, paid and free (Google ads, social 
media, You Tube, etc.) 

• Purposes 
– Awareness – ensure regional residents are aware of the entire 

set of transit options (CCT, GCT, GRTA, MARTA, Streetcar, etc.) 

– Preparation – help them find the tools to make successful 
trips, directing them to www.atltransit.org



Video Storyboards



ANNCR: What do you love about traffic?

DAD: Actually, I like standstill traffic. Yeah, it gives me a chance to stare at this family 
photo. I’m in traffic quite a lot so I don’t get to see them very much. Anyway, this is 
Mary. She’s in college now.

VOICE: I thought you said her name was Melissa.

DAD: What did I say?

ANNCR: Some people love traffic. Others try transit. Find your route at ATLtransit.org.

“Traffic Dad” (30-second spot)



ANNCR: What do you love about traffic?

LADY: Driving in traffic has taught me to cuss much better. Words like <beep> and 
<beep> and <beep>. They just roll off my tongue now. Listen! Hey you 
<beeeeeeeeep>. I just made that up.

VOICE: Whoa.

ANNCR: Some people love traffic. Others try transit. Find your route at ATLtransit.org.

“Cusser” (30-second spot)



ANNCR: What do you love about traffic?

MAN: I exercise. I squeeze my butt cheeks together. I’m at 40,000 reps. Feel how 
rock solid my butt is. Go ahead, feel it.

VOICE: That’s okay.

ANNCR: Find your route at ATLtransit.org.

“Exerciser” (15-second spot)



Banner Ads









Posters







Facebook Ads







Instagram Ads






	ARC Transit Creative 022616



