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‘Dance is really just an excuse to infuse this curriculum; Ballethnic is 
really an incubator for students to discover who they are, delivering a 
process for shaping leaders, especially ascending kids who just seem to 

know how to act and what to expect. It is clear they have deep 
interaction with adults and mentors.’    ~  Parent



To Enable 
Young People 
to Be Capable

Intuitively, we knew the combination 
of Art & Talent would serve the far 

greater purpose of Courage, 
Confidence & Awareness

But we didn't account for the social 
impact that Arts, Dance, Music and 

Belonging would have on young 
people with “Unsolvable Problems” 
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Something of a Safe House
Inspired by a world-class Ballet company in New York, with  

boutique-styled development to recognize individual 
accomplishment--it goes well beyond dance, with the first of its’ 

kind, no-nonsense program to prepare capable black kids for life. 
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A Big Idea Whose Time Is 
Come for Greater Significance.

Founders have accepted a God-given call 
requiring creativity and ingenuity, learning to 
balance operating tensions against the esthetic 
sum of the comprehensive artistic mission. 

 An Opportunity, but also OBLIGATION
 Proprietary Curriculum and Modules
 “Almost Like A Campus”
 Parallel Track
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Past and Present Partners include: Atlanta & Fulton Public Schools, City of East 
Point , South Fulton Arts Center, Fulton County South West Arts Center, Big Bethel 

Ministries, Coca Cola, UPS, Delta and Kohler to name a few. 



Our Secret Sauce

Longevity has provided a window of 
understanding for when and how the kids 
need to be pushed; the following lessons have 
become BDC hallmarks. 
 Our big dream was to create a world-class dance organization 

providing opportunity for those who are often overlooked in spite of 
having the training and the talent. 

 Our work is not in the church, our church is in THE community 

 Graduates routinely credit us for giving them direction and 
confidence. We bring people together and it lasts a lifetime

 We got used to getting roughed up, making a dollar out of 15 cents, 
and learned perseverance, courage and accountability in the process.  
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Special Know-How to Stitch 
Diverse Segments Together

Dancers in the Company 
had to be a special breed:

 Think and share beyond 
themselves or their work in the 
mirror.

 Be a role model and conduct 
themselves accordingly in front 
of students and parents. 

 A segment of kids who can, and 
do, carry an audience in speech 
and are poised for college, post-
graduate and beyond.  

Dual Track Started Early.

 Many of the kids  are not 
college material. 

 A segment of these kids are 
lumped together by society as  
“lost cause” & “crack babies”

 Proven ‘doers’ that before BDC 
never had any encouragement. 

 A segment are natural athletes 
that don’t know how to use 
their talent.  
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The entrepreneurial spirit is central to everything we do. We 
learned early on to identify great mentors and leaders who know the 
inner workings of Arts, business and colleges. ~ Nena & Waverly



No Longer a Token for 
Other Nonprofit Funding

Many institutions genuinely attempt to reach 
and inspire black kids and young adults, but 
BDC  has a formula to turn out young people 
ready to make a vital contribution to society: 
 Seeing Beyond Excuse 

 Focus on Belonging, Courage and  TRUST

 Know When & How to Use Arts to Build Discipline 
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The Lead
World-class Artists, 

Yes! But but not to be 
confused with the 
Artist stereotype.  
Now they are self-
sufficient operators 
that through self-

sacrifice and 
determined resolve 
made the transition 

to competent 
administrators and 

execution specialists 
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Our Curriculum 
MULTIPLIED

Current Impact
 150 Full Time Students (Formal Classes)

 65 Moderate Students (Formal Classes)

 STEM Education: Y1 Thru Y5 
 STEM Arts Partner for Education
 YR5: 16 PARTNERS reaching 500+ kids ea.
 6 Fellows for In-reach & Outreach 

 “Ballethnic Campus In & Outreach”
 3000 Students (age 15 to 21)
 4000 Students (age 10 to 14)
 11,000 Students (age 3 to 9)** 

 ** most critical age of influence
 Tier-1 Affiliation with Corporations: connecting 2500 

youth patrons yearly

 20,000 New Attendee’s at Performances, broadening 
mainstream channels.

 Supported by digital impact  and marketing plan  

Post Strategic Impact
 60 -75 Full Time Students 

 55 Moderate Students

 150 Summer & Seasonal

 About 4500 middle & high school students in any given 
year.  
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If Not Us, Who? 
If Not Now, When?

An organization’s ability to claim what it might do is 
only as credible as what it can demonstrate it has done.  

Ballethnic is now prepared, poised & obligated to 
improve many more young black, and brown lives than 
ever before. The ripple effect of Ballethnic continues the 

greatest hope is the legacy will remain for the next 
generation as passionately demonstration the last 30+ 

years.  
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Legacy in the making 11
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